Appendix to the Proclamation of the Speaker of the Sejm of the Republic
of Poland of 5 August 2022 (official journal “Dz.U.”, item 1722)

BROADCASTING ACT
of 29 December 1992
(Unofficial translation of the consolidated text)

Chapter 1

General Provisions

Article 1.1. The tasks of radio and television broadcasting shall be:

1) to provide information,

2) to ensure access to culture and art,

3) to facilitate access to education, sport and scientific achievements,
3a) to disseminate civic education,

4) to provide entertainment,

5) to promote domestic production of audiovisual works.

l1a. The tasks of radio and television broadcasting, referred to in paragraph 1, shall be implemented by
providing media services, television programme services and video sharing platforms.

2. Reception of domestic and foreign programme services and on-demand audiovisual media services,
as well as content hosted on video sharing platforms intended by their providers to be viewed by the general
public shall be free, subject to compliance with the requirements set forth by the applicable law.

Article 1a.1. This Act shall apply to providers of media services and video sharing platforms
established in the territory of the Republic of Poland.

2. A media service provider shall be deemed to be established in the territory of the Republic of
Poland if it meets at least one of the following criteria:

1) it has its head office in the territory of the Republic of Poland, and:

a) decisions taken on a regular basis as part of the exercise of editorial responsibility, related to the
day-to-day operation of the media service (editorial decisions) are made in the territory of the
Republic of Poland, or

b) asignificant part of workforce engaged in the provision of a programme service on the basis of an
employment contract or a civil-law contract operates in the territory of the Republic of Poland,
and editorial decisions about the media service are taken in another Member State of the European
Union, or

c) asignificant part of workforce engaged in the provision of a programme service on the basis of an
employment contract or a civil-law contract operates both in the territory of the Republic of Poland
and in another Member State of the European Union;

2) editorial decisions are taken in the territory of the Republic of Poland and a significant part of
workforce engaged in the provision of the programme service on the basis of an employment contract
or a civil-law contract operates in the territory of the Republic of Poland, while the media service
provider has its head office in another Member State of the European Union;

3) it began to provide the media service in the territory of the Republic of Poland or pursuant to the law
of the Republic of Poland and maintains stable and effective business relations with the Republic of
Poland, unless:



a) the media service provider’s head office is located in another Member State of the European Union
and editorial decisions about the media service are taken in another Member State of the European
Union, or

b) a significant part of workforce engaged in the provision of the media service on the basis of an
employment contract or a civil-law contract operates in another Member State of the European
Union in which the media service provider has its head office, or if editorial decisions about the
media service are taken in the territory of another Member State of the European Union.

3. A media service provider shall be deemed established in the territory of the Republic of Poland also
if a significant part of workforce engaged in the provision of the programme service on the basis of an
employment contract or a civil-law contract operates in the Republic of Poland and if the said provider:

1) has its head office in the territory of the Republic of Poland and editorial decisions about the media
service are taken in a state which is not a Member State of the European Union, or

2) has its head office in a state which is not a Member State of the European Union and editorial decisions
about the media service are taken in the territory of the Republic of Poland.

4. The Act shall also apply to a media service provider who:
1) uses a satellite uplink station situated in the territory of the Republic of Poland, or
2) does not use the station but uses a satellite link that belongs to the Republic of Poland,

- notwithstanding that the provider does not meet the conditions specified in paragraphs 2 and 3 and is not
deemed to be a media service provider established in a Member State of the European Union under the laws
of that State corresponding to the conditions set forth in paragraphs 2 and 3.

5. A provider of a video sharing platform shall be deemed to be established in the territory of the
Republic of Poland if it has its head office in the territory of the Republic of Poland.

6. A provider of a video sharing platform which does not have its head office in the territory of the
Republic of Poland, but has a controlling company in the territory of the Republic of Poland within the
meaning of Article 3 paragraph 1 subparagraph 37 of the Accounting Act of 29 September 1994 (official
journal “Dz.U.” of 2021, item 217, 2105 and 2106 and of 2022, item 1488), a branch within the meaning
of Article 3 subparagraph 4 of the Act of 6 March 2018 on the Principles of Foreign Entrepreneurs and
Other Foreign Persons’ Participation in Business in the Territory of the Republic of Poland (official journal
“Dz.U.” 0f 2022, item 470) or a representative office referred to in Article 21 of the said Act, or a subsidiary
referred to in Article 3 paragraph 1 subparagraph 39 of the Accounting Act of 29 September 1994 shall also
be deemed to be a provider of a video sharing platform established in the territory of the Republic of Poland,
unless it has:

1) its head office in the territory of another Member State of the European Union;

2) a controlling company in the territory of another Member State of the European Union established
before the establishment of the controlling company in the territory of the Republic of Poland,
provided that the connection between the said company established in the territory of another Member
State of the European Union with the economy of that State is real and permanent;

3) a branch, representative office or another subsidiary in the territory of another Member State of the
European Union established before the establishment of the branch, representative office or another
subsidiary in the territory of the Republic of Poland, provided that the connection between the said
branch, representative office or another subsidiary established in the territory of another Member State
of the European Union with the economy of that State is real and permanent.

7. The National Broadcasting Council publishes and keeps updated the list of media service providers
and video sharing platform providers established in the territory of the Republic of Poland, which shall
include:

1) the name of the media service provider or the video sharing platform provider,

2) indication of the media service or the video sharing platform provided by those providers,



3) the underlying provision based on which it has been determined that the media service provider or the
provider of a video sharing platform is established in the territory of the Republic of Poland.

Article 2.1. The right to transmit radio and television programme services shall be vested with public
radio and television broadcasting companies as well as natural persons, legal persons and partnerships that
have received a relevant broadcasting licence or, in the case of television programme services transmitted
exclusively in information and communication technology systems, that have been entered in the register
of such programme services.

2. This Act shall not apply to:
1) programme service transmitted or retransmitted solely for reception within a single building;

2) programme service transmitted or retransmitted in a system, where transmitting and receiving
equipment belongs to the same person engaged in business operations or other registered public
activity, and where the content of the programme service is limited to matters relating to that activity
and is addressed either to employees or other particular group of people connected to the broadcaster;

3) programme service retransmitted in a cable network, where the number of individual viewers and/or
listeners does not exceed 250;

4) radio programme services transmitted exclusively in information and communication technology
systems and to on-demand audio services;

5) correspondence exchanged with the use of means of electronic communications;

6) electronic versions of dailies and magazines as well as press accessible in an information and
communication technology system, provided that audiovisual programmes do not constitute a
prevailing part thereof;

6a) services provided electronically, allowing content to be shared by their users (social networking sites),
provided that their principal function is not the provision of user-created audiovisual or video
programmes;

7) games of chance and mutual bets unless they form part of a media service programme.

3. When assessing the principal function of the service referred to in paragraph 2 subparagraph 6a,
account shall be taken of the connection between the audiovisual content and the principal type(s) of
business conducted with the use of the given service, the quantitative and qualitative significance of the
audiovisual content for that service, the way of generating revenues through the audiovisual content and
availability of tools designed to increase visibility or attractiveness of the audiovisual content within the
frame of the service.

Article 3. Unless it is otherwise provided for in the Act, the press law shall apply to the transmission
of radio and television programme services.

Article 3a.1. In view of performance of obligations set out in the Act, in particular in Article 14a,
Acrticle 16b paragraph 3a, Article 18a, Article 47e and Article 47g, media service providers may develop
and follow codes of best practice as defined in the Act of 23 August 2007 on Counteracting Unfair Market
Practices (official journal “Dz.U.” of 2017, item 2070).

l1a. In view of performance of obligations set out in the Act, in particular in Article 47p paragraph 1,
Article 47q paragraph 1, Article 47t paragraphs 1 to 3, and Article 47u paragraph 1, video sharing platforms
providers may develop and follow codes of best practice as defined in Article 2 subparagraph 5 of the Act
of 23 August 2007 on Counteracting Unfair Market Practices.

1b. The codes referred to in paragraphs 1 and la:

1) set out clear and unambiguous objectives and provide for regular, transparent and independent
evaluation methods to assess their attainment;

2) contain measures to secure the effective enforcement of their provisions, including effective and
proportionate sanctions for non-compliance;



3)

are accepted by the majority of stakeholders interested in implementing the obligations set out in these
codes, including the main media services providers or video sharing platform providers established in
the territory of the Republic of Poland.

2. Acting for on-demand audiovisual media services and video sharing platforms, the National

Broadcasting Council in cooperation with the minister in charge of a government administration department
relevant to the code in question shall initiate, support and promote the development of codes of best practice
referred to in paragraphs 1 and la.

1)

2)

3)

4)

5)

6)

6a)

7)

8)

8a)
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10)

Article 4. For the purposes of the Act:

“Media service” shall mean a service in the form of a programme service or an on-demand audiovisual
media service, which is under the editorial responsibility of its provider and the principal purpose of
which or the principal purpose of a separable part thereof is the provision of programmes through
telecommunications networks in order to inform, entertain or educate the general public; commercial
communication shall also be a form of media service;

“Programme” shall mean a set of moving images with or without sound (audiovisual programme) or
a set of sounds (radio programme) constituting a separate item within a programme service developed
by the media service provider or a catalogue of programmes made available to the public as part of
on-demand audiovisual media service, hereinafter the “catalogue”;

“Editorial responsibility” shall mean the exercise of effective control both over the selection of the
programmes and over their organisation in a programme service or in a catalogue; the foregoing shall
not prejudice the principles of legal liability for the content of programmes or provision of the service;

“Media service provider” shall mean a natural person, legal person or partnership that has editorial
responsibility for the choice of the content of the media service and determines the manner in which it
is organised, and is a broadcaster or a provider of on-demand audiovisual media service;

“Broadcaster” shall mean a natural person, legal person or partnership that develops and organises a
programme service and transmits it or has it transmitted by other persons;

“Programme service” shall mean a scheduled composition of programmes, commercial
communications or other broadcasts, transmitted as a whole, in a manner that allows simultaneous
reception by viewers and/or listeners in a sequence determined by the broadcaster;

“On-demand audiovisual media service” shall mean a media service provided within the frame of
business operations carried out for this purpose, consisting in the provision of audiovisual programmes
to the general public in accordance with the catalogue of programmes created by the service provider;

“Transmission” shall mean broadcasting a programme service over the air or by wire for reception by
viewers and /or listeners;

“Retransmission” shall mean the reception of a transmitted, complete and unchanged programme
service and its simultaneous, secondary transmission;

“Provision of on-demand audiovisual media service to the general public” shall mean the provision of
such service in a manner enabling the reception by the users, at the time of their choice and at their
individual request, the programme of their choice selected from the catalogue of programmes provided
as part of such service;

“Provision of a media service” shall mean transmission of a programme service or provision of on-
demand audiovisual media service to the general public;

“Social broadcaster” shall mean a broadcaster who:

a) in its programme service propagates learning and educational activities, promotes charitable
activities, respects the Christian system of values, is being guided by the universal principles of
ethics and strives to preserve national identity,

b) does not transmit programmes or other broadcasts referred to in Article 18 paragraph 5 within the
programme service,

c) does not transmit commercial communications,



d) does not charge any fees for transmission, retransmission or reception of its programme service;

11) “Foreign person” shall mean a foreign person as defined in Article 3 subparagraph 5 of the Act of 6
March 2018 on the Principles of Foreign Entrepreneurs and Other Foreign Persons’ Participation in
Business in the Territory of the Republic of Poland;

12) “Creative team” shall mean a team of persons who create programmes including, in particular: the
director, script writer, set designer, operator, performers of lead characters and composer;

13) “Thematic programme service” shall mean a programme service where at least 70% of the monthly
transmission time during hours from 6 a.m. till 11 p.m. is devoted to programmes and other broadcasts
in line with the main theme of the said programme service;

14) “Programme originally produced in the Polish language” shall mean a programme which meets the
criteria of “European programme” as defined in this Act, which has been produced on the basis of a
script written originally in the Polish language and first registered in the Polish language;

15) “Children’s programme” shall mean a programme which, in view of transmission hours and content,
is addressed primarily at children;

16) “Commercial communication” shall mean any broadcast, including images with or without sound or
sounds only, which is designed to promote, directly or indirectly, the goods, services or reputation of
an entity pursuing a business or professional activity, accompanying or included in a programme or
user-created video, or incorporated therein, in return for payment of a fee or similar consideration or
for self-promotional purposes, in particular advertising, sponsorship, teleshopping and product
placement;

17) “Advertising” shall mean a commercial communication originating from a public or private entity, in
connection with its business or professional activity, aimed at promoting the sale or use of goods or
services in return for payment; self-promotion shall also be a form of advertising;

18) “Sponsorship” shall mean any contribution, by an entity not engaged in providing media services,
video sharing platforms, user-created videos or in the production of programmes, to the financing of
a media service, video sharing platform, programme or user-created video with a view to promote its
name, business name, reputation, operations, product or service, trademark or any other proprietary
identification;

19) “Teleshopping” shall mean any commercial communication containing a direct offer of sale of
products or supply of services in return for payment;

20) “Surreptitious commercial communication” shall mean the representation of goods, services, the name,
business name, the trademark or the business of an entrepreneur who is a manufacturer of goods or a
provider of services in programmes when the intention of the media service provider, in particular
related to consideration or another benefit, is to achieve an advertising effect and where the public
might be misled as to the nature of the communication;

21) “Product placement” shall mean a commercial communication presenting or referencing a product,
service or the trademark thereof in such a way so that it is featured within a programme or user-created
video, in return for payment of a fee or similar consideration, also in the form of a free-of-charge
provision of a product or service;

22) “Thematic placement” shall mean a commercial communication involving references to a product,
service or the trademark thereof in a script or a dialogue list of a programme in return for payment of
a fee or similar consideration;

22a)*“Video sharing platform” shall mean a service provided electronically within the frame of a business
conducted for this purpose, where the principal purpose or function of the service or of a separable
part thereof is to provide programmes, user-created videos or other content in order to inform, entertain
or educate the general public, and for which the provider of the service has no editorial responsibility,
but the provider decides about the pattern thereof, also automatically or through algorithms, in
particular by displaying, flagging and sequencing;



22b)*“User-generated video” shall mean a set of moving images with or without sound, constituting a
separable whole, created by a user and uploaded to a video-sharing platform by that user or any other
user;

22¢)“Provider of a video sharing platform” shall mean a natural person, legal person or partnership that
provides a video sharing platform;

22d)“User of a video sharing platform” shall mean a natural person, legal person or an organisational unit
referred to in Article 33! § 1 of the (Polish) Civil Code who uses a video-sharing platform, in particular
by having an account on the video-sharing platform, uploading or viewing programmes, videos or
other broadcasts created by that user or other users;

23) “Self-promotion” shall mean every broadcast originating from a media service provider that is intended
to directly or indirectly promote its programmes, goods or services;

24) Teletext service” shall mean a set of texts and motionless images transmitted by means of a television
or radio signal simultaneously with the programme service;

25) “Producer” shall mean a natural person, legal person or an organisational unit referred to in Article 33!
§ 1 of the (Polish) Civil Code, which initiates, actually organises and is responsible for the creative,
organisational and financial process of producing audiovisual works;

26) “Producer independent of a given broadcaster” shall mean a producer who is not bound by employment
relation with the given broadcaster, is not a broadcaster itself and holds no stake in the broadcaster’s
organisation, and in which neither the broadcaster nor any of its subsidiaries nor any companies
affiliated within the same group of companies hold a stake, and if members of its governing bodies
are not bound by employment relation with the given broadcaster and are not broadcasters themselves;

27) “Entrepreneur” shall mean an entrepreneur as defined in the Act of 6 March 2018 - the Entrepreneurs’
Law (official journal “Dz.U.” of 2021, items 162 and 2105 and of 2022, items 24, 974 and 1570);

28) “Aids for People with Disabilities” shall mean an audio or graphic element in a programme or
transmitted simultaneously with a programme, which is intended to ensure that people with a vision
or hearing impairment are able to receive the programme, in particular through subtitling for the deaf
or audio description as well as sign language interpretation;

29) “Information and communication technology system” shall mean an information and communication
technology system as defined in the Act of 18 July 2002 on Provision of Services via Electronic Means
(official journal “Dz.U.” of 2020, item 344);

30) “Telecommunications network” shall mean a telecommunications network as defined in the Act of 16
July 2004 — the Telecommunications Law (official journal “Dz.U.” of 2021, item 576, and of 2022,
item 501).

Chapter 2

The National Broadcasting Council

Article 5. The National Broadcasting Council (Polish: Krajowa Rada Radiofonii i Telewizji)
(hereinafter referred to as the “National Council”) shall hereby be established and shall constitute the state
authority competent for radio and television broadcasting.

Article 6.1. The National Council shall safeguard the freedom of speech in radio and television
broadcasting, protect the independence of media service providers and video sharing platforms providers
and the interests of viewers, listeners and users and shall ensure an open and pluralistic radio and television.

2. The tasks of the National Council shall be, in particular:

1) todraw up, in agreement with the Prime Minister, the directions of the State policy in respect of radio
and television broadcasting,



2)

3)

3a)

4)

5)
5a)
6)
6a)

8)

7a)
8)

9)

10)

11)
12)

13)

14)

15)

1

2)

3)

to determine, within the limits of powers granted to it under the Act, the terms of operations of media
service providers and video sharing platforms providers,

to make, within the scope set forth by the Act, decisions concerning broadcasting licences to transmit
programme services, entry into the register of programme services, hereinafter the “register”, and
keeping the register,

to grant a broadcaster the status of a social broadcaster or to revoke such status, on terms laid down in
the Act,

to supervise, within the limits specified in the Act, the operations of media service providers and video
sharing platform providers,

to organise research into the content and audience of media services and video sharing platforms,
keeping records of on-demand audiovisual media services and video sharing platforms,
to determine the value of fees for the award of broadcasting licences and registration,

to determine the value of licence fees in accordance with the principles set forth in the Licence Fees
Act of 21 April 2005 (official journal “Dz.U.” of 2020, item 1689),

to act as a consultative body in drafting legal instruments and international agreements related to radio
and television broadcasting, on-demand audiovisual media services or video sharing platforms,

(expired)

to initiate research and technical development and personnel training in the field of radio and television
broadcasting,

to organise and initiate international co-operation in the field of radio and television broadcasting,
including cooperation with regulatory bodies of Member States of the European Union competent for
media services or video sharing platforms, the European Commission and to create and join
agreements being developed within the European Regulators Group for Audiovisual Media Services
(ERGA),

to co-operate with relevant organisations and institutions in the area of protection of copyrights and
rights of performers, producers, media service providers, and video sharing platform providers,

(repealed)

to initiate and support self-regulation in the area of providing media services and video sharing
platforms,

to promote media literacy (media education) and to cooperate with other state authorities,
non-governmental organizations and other institutions in the area of media education,

to conduct research and evaluate progress of media education, including assessment of operations of
media service providers and video sharing platform providers in this regard,

to act as a contact point for provision of information and receipt of complaints on issues relating to
accessibility of media services for people with vision impairments and people with hearing
impairments.

3. The National Council submits to the European Commission:

The list of media service providers and video sharing platform providers established in the territory of
the Republic of Poland, referred to in Article 1a paragraph 7,

Report on media service providers’ compliance with the obligations referred to in Article 18a and
Acrticle 47,

Report on media service providers’ compliance with the obligations referred to in Article 15 paragraph
3, Article 15a paragraph 1, Article 47f paragraph 2 of the Act and Article 19 paragraphs 3, 3a, 6a and
6b of the Act of 30 June 2005 on Cinematography (official journal “Dz.U.” of 2022, item 1066),



4) Report on the implementation, by providers of video sharing platforms, of countermeasures against
publication of the content referred to in Article 47 paragraph 1,

5) Report on the progress of media education, including assessment of operations of media service
providers and video sharing platform providers in this regard,

- within the time limits set forth in the Directive (EU) 2018/1808 of the European Parliament and of the
Council of 14 November 2018 amending Directive 2010/13/EU on the coordination of certain provisions
laid down by law, regulation or administrative action in Member States concerning the provision of
audiovisual media services (Audiovisual Media Services Directive) in view of changing market realities
(OJ L 303, 28.11.2018, p. 69).

Article 7.1. The National Council shall consist of five members, of which 2 shall be appointed by the
Sejm, 1 by the Senate and 2 by the President from amongst persons with a distinguished record of expertise
and experience in mass communications.

2. (expired)
2a. (repealed)

2b. The Chairman of the National Council shall be elected by the National Council from amongst its
members; the Chairman shall also be recalled by members of the National Council.

3. Upon a motion of the Chairman, the National Council shall elect the Vice-Chairman of the National
Council from amongst its members.

4. The term of office of members of the National Council shall be six years starting from the day of
the appointment of the last member. Members of the National Council shall perform their functions until
the appointment of their successors.

5. A member of the National Council may not be appointed for another full term of office.

6. The body which is empowered to appoint a member of the National Council shall recall such
member solely in the cases when the said person:

1) has resigned,
2) has become permanently unable to discharge of duties for reasons of ill health,
3) has been convicted of a deliberate criminal offence by a final and binding judgement,

3a) has submitted an untruthful screening statement, as confirmed by a final and binding ruling of the
court,

4)  has committed a breach of the provisions of the Act and the said breach has been confirmed by a ruling
of the Tribunal of State.

7. In the case of a recalling or death of a member prior to the end of the term of office, the appropriate
body shall appoint another member of the National Council for the remainder of the term of office.

Article 8.1. The employer of a member of the National Council shall, at the member’s request, grant
to such a member a leave of absence, without pay, for the time of holding an office. The time of the leave
shall be accounted towards the duration of the member’s employment, on the basis of which other benefits
resulting from the relation of employment are granted.

2. (repealed)
3. During the term of office of members of the National Council, their membership in:
1) (expired)

2) governing bodies of associations, trade unions, employers’ associations, as well as church or religious
organisations shall be suspended.

4. It is inadmissible to combine the service as a member of the National Council with holding an
interest or shares, or with any other involvement, in an entity which is a media service provider or a radio



or television producer, as well as with any other gainful employment, save for educational or academic
positions of an academic tutor or lecturer or performing creative work.

Article 9.1. The National Council shall issue regulations and adopt resolutions on the basis of the
existing legislation and for the purpose of their implementation.

2. The National Council shall adopt resolutions by a two-thirds majority of votes of the total number
of its members specified in the Act.

3. The National Council shall adopt the internal rules of procedure binding upon the Council.

Article 10.1. The Chairman of the National Council shall direct its work, represent the Council and
perform the tasks specified in the Act.

2. The Chairman of the National Council may require a media service provider or video sharing
platform provider or an entity that introduces changes, modifications or other impairments of integrity of a
media service, referred to in Article 44b, to provide materials, documentation and information to the extent
necessary for the purpose of supervising the provider’s compliance with the provisions of the Act, the terms
of the broadcasting licence, the terms of service or self-regulatory instruments binding upon it.

3. The Chairman of the National Council may call upon a media service provider or video sharing
platform provider or an entity that introduces change, modifications or other impairments of integrity of a
media service, referred to in Article 44b, to cease practices in respect of provision of media services or
video sharing platform, if they infringe the provisions of the Act, resolution of the National Council, the
terms of the broadcasting licence or the terms of service.

4. Acting by virtue of the National Council's resolution, the Chairman of the National Council may
issue a decision ordering the media service provider, video sharing platform provider or an entity that
introduces changes, modifications or other impairments of integrity of a media service, referred to in Article
44b, to cease the practices as referred to in paragraph 3.

4a. The Chairman of the National Council may call upon the company, referred to in Article 26
paragraphs 2 and 3, to submit materials and documents and to provide explanations to the extent required
for the assessment of the charter of responsibility within the scope as specified in Article 21b paragraph 7
and the report referred to in Article 31b paragraph 1.

5. Paragraphs 2 to 4 shall apply accordingly to the retransmission of radio and television programme
services.

Article 11.1. The National Council shall perform its tasks with the assistance of the Office of the
National Council.

2. The organisation and operational procedures of the Office of the National Council shall be laid down
in the internal rules of procedure adopted by the National Council.

3. Costs of operations of the National Council and its Office shall be borne by the state budget.

4. Regulations relating to employees of public institutions shall apply to the employees of the Office
of the National Council.

Article 12.1. By the end of May of each calendar year, the National Council shall submit to the Sejm,
the Senate and the President an annual report on its activities during the preceding calendar year as well as
information concerning key issues in radio and television broadcasting.

2. Each year, the National Council shall present to the Prime Minister an annual account of its activities
as well as information on key issues in radio and television broadcasting.

3. By way of resolutions, the Sejm and the Senate shall accept or reject the report referred to in
paragraph 1. The resolution on acceptance of the report may contain remarks and reservations, and the
resolution on rejection of the report must contain a statement of reasons.

4. In the case of rejection of the report by both the Sejm and the Senate, the term of office of all the
members of the National Council shall expire within 14 days from the date of the last resolution to this
effect, subject to the reservation contained in paragraph 5.



5. The National Council's term of office shall not expire unless so approved by the President of the
Republic of Poland.

Chapter 3

Radio and Television Programme Services

Avrticle 13.1. A broadcaster shall enjoy full independence in determining the content of the programme
service with a view to fulfilling the tasks referred to in Article 1 paragraph 1 and shall be responsible for
its contents.

2. The provision of paragraph 1 shall not prejudice the provisions on third party liability for the content
of particular programmes, advertising or other broadcasts.

Article 14.1. An obligation to transmit or to desist from transmitting a particular programme or
broadcast may be imposed upon a broadcaster exclusively by virtue of a statutory act.

2. Programmes and broadcasts coming from a source other than the broadcaster shall be clearly marked
as such and recognisably separate from the other items of the programme service, leaving no doubt as to
their origin from a source other than the broadcaster.

Article 14a.1. The broadcaster shall ensure to viewers and/or listeners an easy, direct and permanent
access to information that allows to identify the programme service and its broadcaster, in particular access
to the following information:

1) the name of the programme service,

2) the last name, name or business name of its broadcaster,

2a) the first and last names of the members of the broadcaster’s governing bodies,
3) the address of its registered office,

4)  contact data, including mailing address, electronic mail address and website.

la. The broadcaster conducting business in the form of a commercial company or partnership shall
ensure to the viewers and/or listeners an easy, direct and permanent access to information on the first and
last names or business names of:

1) partners - when the business is conducted in the form of a general partnership;
2) general partners - when the business is conducted in the form of a limited partnership;

3) general partners and shareholders whose shareholdings exceed 5% of the founding capital of the
broadcaster - when the business is conducted in the form of a limited joint-stock partnership;

4) members whose shareholdings exceed 5% of the founding capital of the broadcaster - when the
business is conducted in the form of a limited liability company;

5) shareholders whose shareholdings exceed 5% of the founding capital of the broadcaster - when the
business is conducted in the form of a joint-stock company;

6) shareholders whose shareholdings exceed 5% of the share capital of the broadcaster - when the
business is conducted in the form of a simple joint-stock company.

1b. The broadcaster shall ensure to the viewers and/or listeners an easy, direct and permanent access
to data identifying the ultimate beneficial owners of a given broadcaster, disclosed in the Central Register
of Beneficial Owners referred to in Article 55 of the Act of 1 March 2018 on the Prevention of Money
Laundering and Terrorism Financing (official journal “Dz.U.” of 2022, items 593, 655 and 835).

1c. The broadcaster shall ensure to the viewers and/or listeners an easy, direct and permanent access
to the list of all the media services provided by it, its video sharing platforms and dailies or magazines
published by it.
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1d. The obligation referred to in paragraph 1c shall also cover media services, video sharing platforms
and dailies or magazines supplied or published by entities belonging to the same group of companies as
defined in Article 4 subparagraph 14 of the Act of 16 February 2007 on the Protection of Competition and
Consumers (official journal “Dz.U.” of 2021, item 275).

le. The information referred to in paragraphs 1a to 1d shall be published on the broadcaster’s website.

2. The broadcaster shall identify the National Council as the authority competent for radio and
television broadcasting and provide the information that it is subject to the jurisdiction of the Republic of
Poland.

3. The National Council may determine, by a regulation, how broadcasters may be required to provide
access to information permitting identifying the programme service and its broadcaster as well as
information other than listed in paragraph 1, taking into account the needs of viewers and/or listeners,
integrity of broadcasts, the mode of transmitting the programme service and impact on the interests of
viewers and/or listeners, striving not to impose upon providers any excessive burdens and costs in
connection with provision of information.

Article 15.1. Television broadcasters shall reserve at least 33% of their quarterly transmission time
for programmes originally produced in the Polish language, excluding news, advertising, teleshopping,
sports events, teletext services and games.

2. Broadcasters of radio programme services, excluding programme services produced entirely in a
language of a national or ethnic minority, or in a regional language as defined in Article 19 of the Act of 6
January 2005 on National and Ethnic Minorities and the Regional Language (official journal “Dz.U.” of
2017, item 823), shall reserve at least 33% of their monthly transmission time devoted to verbal-musical
works for works performed in the Polish language, of which at least 60% during the hours from 5 a.m. to
midnight (00:00).

2a. To determine transmission time during the hours from 5 a.m. to midnight (00:00), referred to in
paragraph 2, the transmission time of a verbal-musical work performed in the Polish language by a debutant,
broadcast during these hours, shall count as 200% of the transmission time of the work.

2b. A work performed by a debutant shall be deemed to mean a verbal-musical work performed in the
Polish language that was transmitted in a radio programme service in a given settlement period, and the
period that elapsed from the date of first transmission is shorter than 18 months, with the reservation that a
debutant shall be deemed to mean exclusively an artist or a music band that, during the above-mentioned
18-month period, released for the first time an album with verbal-musical works or a single recording of a
verbal-musical work.

3. Television broadcasters shall reserve more than 50% of their quarterly transmission time for
European programmes, excluding news, advertising, teleshopping, sports events, teletext services and
games.

3a. Upon request of a broadcaster of a programme service transmitted exclusively in an information
and communication technology system, the Chairman of the National Council may, by a decision,
determine a lower proportion of programmes referred to in paragraphs 1 and 3 in a television programme
service taking into consideration the number of viewers and the coverage of the programme service as well
as the ability to implement the obligations imposed upon the broadcaster.

3b. Article 33 paragraph 3 shall apply to the decision referred to in paragraph 3a.

4. The National Council shall determine, by a regulation, a lower proportion of the programmes
referred to in paragraphs 1 and 3 in a television programme service, and of the works referred to in
paragraph 2 in a radio programme service, for:

1) Dbroadcasters during the first year of transmission of their programme service,

2) thematic programme services, for which the number of available programmes referred to in paragraphs
1 and 3, or works referred to in paragraph 2, is insufficient,
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3) programme services in the case of which the issued broadcasting licence specifies that these
programme services are intended for national or ethnic minorities and a community using a regional
language,

4) (repealed)

- with due regard for the need to ensure that a proportion of programmes originally produced in the Polish
language and of European programmes is maintained, as well as with due regard for the possibility to fulfil
these obligations in given programme service categories.

Avrticle 15a.1. Television broadcasters shall reserve at least 10% of their quarterly transmission time
for European programmes produced by independent producers, excluding news, advertising, teleshopping,
sports events, teletext services, and games.

2. Television broadcasters shall reserve at least 5% of their quarterly transmission time for European
programmes produced by independent producers during the period of 5 years prior to transmission in the
programme service, excluding news, advertising, teleshopping, sports events, teletext services, and games.

3. Television broadcasters of thematic programme services may be required to ensure the proportion
of European programmes produced by independent producers during the period of 5 years prior to
transmission in the programme service, which is lower than that stipulated in paragraph 2.

4. Television broadcasters shall keep records of the transmission time of the programmes referred to
in paragraphs 1 and 2 and Article 15 paragraphs 1 and 3.

5. The records referred to in paragraph 4 shall not be kept by broadcasters of the programme services:

1) which were available to an audience of not more than 100 000 persons in the previous calendar year,
and/or

2) whose average annual share of the audience in the previous calendar year did not exceed 0.3%, with
the exception of programme services transmitted by public television broadcasting companies, and/or

3) transmitted exclusively in a language other than the official languages of the Member States of the
European Union.

6. The National Council shall determine, by a regulation:
1) how the records referred to in paragraph 4 shall be kept by broadcasters of programme services,
2) the length of keeping the records referred to in paragraph 4 , which shall not be less than a year;

3) the scope of information to be included in the records referred to in paragraph 4 , which shall include
information about the date of transmission of the programme,

the actual duration of the programme, title and producer of the programme,

- with due regard for the possibility of keeping the said record in an electronic form, the need to ensure
transparency and openness of information in the records, and refraining from imposing upon broadcasters
any excessive burdens or costs related to keeping the records.

7. The National Council shall determine, by a regulation, a lower proportion of European programmes
produced by independent producers during the period of 5 years prior to transmission in the programme
service with respect to television programme services for which the number of such programmes is not
sufficient in view of the thematic nature of the programme service, with due regard for the impact of the
nature of the television programme services on broadcasters’ capabilities to fulfil these obligations.

Article 15b.1. A programme shall be deemed to be a European programme, if it:
1) originates in a Member State of the European Union, or

2) originates in another state party to the European Convention on Transfrontier Television done in
Strasbourg on 5 May 1989 (official journal “Dz.U.” of 1995, item 160 and of 2004, item 250),
hereinafter referred to as the “European Convention on Transfrontier Television”, which does not
apply discriminatory measures against any programmes originating in Member States of the European
Union, or
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3) was co-produced within the framework of an agreement related to the audiovisual sector executed
between the European Union and other third state, and fulfils the requirements defined in the
agreement, if this state does not apply discriminatory measures against any programmes originating
in Member States of the European Union.

2. A programme originates in the states referred to in paragraph 1 subparagraphs 1 and 2, if the
majority of the creative team members have their permanent residence in the territory of one of those states
and provided at least one of the following conditions is met:

1) the programme is produced by a producer whose head office or permanent residence is in the state
referred to in paragraph 1 subparagraphs 1 and 2,

2) the production of the programme is supervised and controlled by a natural person having a permanent
residence in the state referred to in paragraph 1 subparagraphs 1 and 2, or by a legal person or entity
having no legal personality, while its head office is located in the state referred to in paragraph 1
subparagraphs 1 and 2,

3) the contribution of co-producers having a head office or permanent residence in the state referred to in
paragraph 1 subparagraphs 1 and 2, to the total production costs of the programme is preponderant
and the co-production is not under control of co-producers that do not have their head office or
permanent residence in the state referred to in paragraph 1 subparagraphs 1 and 2.

3. (repealed)

4. A programme shall also be deemed to be a European programme, if it was made pursuant to bilateral
co-production agreements executed by Member States of the European Union and third parties, and the
contribution of co-producers having a head office or permanent residence in the state referred to in
paragraph 1 subparagraph 1, to the total production costs is preponderant and the co-production is not under
the control of co-producers that do not have their head office or permanent residence in the territory of the
State referred to in paragraph 1 subparagraph 1.

5. (repealed)
Article 16.1. Commercial communications shall be readily recognizable.

2. Advertising and teleshopping shall be readily distinguishable from editorial content. Advertising
and teleshopping shall be kept quite distinct from other parts of the programme service by visual, acoustic
or spatial means.

3. The total advertising and teleshopping broadcasting time during the hourly span:
1) from 6 a.m. to 6 p.m. may not exceed 144 minutes;
2) from 6 p.m. to midnight may not exceed 72 minutes.

4. The limitation set out in paragraph 3 shall not apply to:

1) announcements by the broadcaster containing solely the information on its programmes or extracts of
such programmes,

la) announcements by the broadcaster containing solely the information about media services or
programmes transmitted as part of media services provided by entities belonging to the same group of
companies as defined in Article 4 subparagraph 14 of the Act of 16 February 2007 on the Protection
of Competition and Consumers;

2) announcements by the broadcaster containing solely information on ancillary products directly derived
from the programme,

3) identification of commercial communications required by law, including separation of advertisements
from programmes and other communications or identification of sponsors.

5. The announcements referred to in paragraph 4 subparagraphs 1 and 2 shall be broadcast between
programmes.
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6. Teleshopping windows shall be clearly identified as such by visual and acoustic means and shall be
of a minimum uninterrupted duration of at least 15 minutes. The limit set out in paragraph 3 shall not apply
to such windows.

7. The National Council shall determine, by a regulation, the manner in which advertising and
teleshopping may be conducted in radio and television programme services, including:

1) the terms and conditions of broadcasting, including separation, marking and insertion of advertising
and teleshopping in programme services,

2) the requirements with respect to persons whose voice or image is used in advertising, including the
scope of limitation on their ability to host other programmes in radio and television programme
services,

3) the extent to which a broadcaster may allot transmission time for advertising and teleshopping,
including the maximum time allotted per annum for one business operator or business group,

4)  the manner in which the broadcaster shall keep and store records of the duration of advertising and
teleshopping broadcasts, and the scope of data to be included in the records,

5) detailed requirements for the broadcasters’ announcements, referred to in paragraph 4 subparagraphs
1 and 2, and the manner of their identification and insertion in programme services,

- guided by the need to protect the interests of the audience and the independence of broadcasters, with due
regard for the development of advertising techniques.

Article 16a.1. Advertising and teleshopping inserted during programmes shall not impair the integrity
of the programmes, taking into account the natural breaks in and the duration and the nature of the
programme concerned, nor the rights of the right holders to the programme.

2. During coverage of sports events containing mandated intervals and of other events containing
intervals, advertising or teleshopping shall be inserted in the said intervals only.

2a. It is permitted to interrupt the transmission of a sports event in order to broadcast a single
advertisement.

3. Films made for television, excluding series, serials and documentaries, and cinematographic films
may be interrupted by advertising or teleshopping only once per each scheduled period of full 45 minutes.

4. Programmes other than those specified in paragraph 2 may be interrupted by advertising or
teleshopping if a period of at least 20 minute in a television programme service and at least 10 minutes in
a radio programme service has elapsed between each successive break in the programme.

5. Any advertising or teleshopping inserted during a programme shall be deemed to be an interruption
of a programme.

6. The following programmes may not be interrupted by advertising or teleshopping:
1) news programmes,
2) programmes with a religious content,
3) commentaries and documentaries, the duration of which is less than 30 minutes,
4)  children’s programmes.

6a. It is permitted to interrupt a film that is a children’s programme lasting more than one hour in order
to broadcast advertising.

7. Programmes in a public radio and television programme service, with the exception of programmes
referred to in paragraph 2, shall not be interrupted by advertising or teleshopping.

Article 16b.1. It is not permitted to broadcast commercial communications for following goods and
services:

1) tobacco products, tobacco accessories, products imitating tobacco products or accessories and symbols
related to the use of tobacco, electronic cigarettes and refill containers to the extent regulated in the
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Act of 9 November 1995 on Protection of Health Against the Effects of Use of Tobacco and Tobacco
Products (official journal “Dz.U.” of 2021, item 276);

2) alcoholic beverages, to the extent regulated in the Act of 26 October 1982 on Upbringing in Sobriety
and Counteracting Alcoholism (official journal “Dz.U.” of 2021, items 1119 and 2469 and of 2022,
items 24 and 218);

3) health benefits as defined in regulations on medical treatments provided only on a medical
prescription;

4) medicinal products, to the extent regulated in the Act of 6 September 2001 — Pharmaceutical Law
(official journal “Dz.U.” of 2021, No. 1977, item 2120 and of 2022, items 830, 974, 1095 and 1344);

5) cylindrical games, card games, dice, mutual bets, slot machines, to the extent regulated in the
Gambling Act of 19 November 2009 (official journal “Dz.U.” of 2022, items 888 and 1301);

6) psychoactive drugs or narcotic drugs and foods or other products, to the extent regulated in the Act of
29 July 2005 on Counteracting Drug Addiction (official journal “Dz.U.” of 2020, item 2050 and of
2021, item 2469 and of 2022, items 763 and 764);

7) solariums services to the extent regulated in the Act of 15 September 2017 on the Protection of Health
Against the Consequences of Solariums Use (official journal “Dz.U.”, item 2111).

2. It shall be prohibited to broadcast commercial communications that:
1) directly exhort minors to purchase products or services,

2) encourage minors to exert pressure upon their parents or other persons to persuade them to purchase
the products or services being advertised,

3) exploit the trust minors place in parents, teachers or other persons,
4) unreasonably show minors in dangerous situations,
5) are of a subliminal nature.
3. Commercial communications shall not:
1) violate human dignity,

2) include any discriminatory content on grounds of race, gender, nationality, ethnic origin, religion or
belief, disability, age or sexual orientation,

3) be offensive to religious or political beliefs,
4) prejudice the physical, mental or moral development of minors,
5) encourage behaviour prejudicial to health, safety or environmental protection.

3a. Children’s programmes shall not be accompanied by commercial communications for foods or
beverages containing ingredients, the excessive intakes of which in the everyday diet are not recommended.

3b. After seeking opinion of the minister in charge of health, the National Council may determine, by
a regulation:

1) the types of foods or beverages containing ingredients, the excessive intakes of which in the everyday
diet are not recommended,

2) the manner of inserting commercial communications for these products in programme services so that
they do not accompany children’s programmes,

- in an effort to encourage broadcasters to counteract promoting unhealthy diet among children and taking
into account the nature of programme services, their impact on public opinion and interests of the audience,
without imposing unreasonable obligations on broadcasters.

4. (repealed)
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Avrticle 16c. The following shall be prohibited:
1)  surreptitious commercial communications,
2) (repealed)
3) thematic placement.

Article 17.1. Viewers and/or listeners shall be clearly informed about sponsoring. Sponsored
programmes or other communications shall be identified as such by sponsor credits at the start of the
programme, when the programme is resumed after an advertising or teleshopping break and at the end of
the sponsored programme or other communication. Sponsor credits may specify only the sponsor’s name,
business name, trademark or contain some other identification of the business operator or its business
operations, a reference to its products, services or their trademark.

1a. The sponsor credits and any element of that identification shall not directly encourage the purchase
or rental of products or services, in particular by making a specific promotional reference to them.

2. Sponsor credits may not contain the name, business name, trademark or other individual
identification of the business operator or its business operations, the image of a product or service, the
advertising of which is prohibited under Article 16b paragraph 1.

3. A sponsor may not influence the content of the programme or any other broadcast and their
scheduling in a manner which would prejudice the autonomy and editorial independence of the broadcaster.
Sponsorship shall not release the broadcaster from liability for the content of the programme.

4. Sponsored programmes or other broadcasts may not encourage the purchase or other use of the
products or services of the sponsor or a third party.

5. Subject to the reservations contained in paragraph 6, programmes or other broadcasts may not be
sponsored by:

1) political parties,
2) trade unions,
3) employers’ organisations,

4) natural or legal persons whose principal operations consist in the production or sale of products or the
provision of services referred to in Article 16b paragraph 1.

6. Sports events coverage may not be sponsored by entities referred to in paragraph 5 subparagraphs
1 to 3 and by business operators whose principal operations consist in the production, sale or other form of
supply of products or services, the advertising of which is prohibited under Article 16b paragraph 1,
subparagraphs 1 and 2, subject to the stipulations of Article 13 paragraphs 5 and 6, of the Act on
Upbringing in Sobriety and Counteracting Alcoholism.

6a. Sponsorship of programmes or other broadcasts by entities that pursue business in the area of
cylindrical games, card games, dice, mutual betting and slot machines shall be prohibited.

7. Sponsorship of the following programmes shall be prohibited:
1) news, with the exception of sports and weather forecasts,
2) commentaries on social and political topics,
3) programmes on consumer affairs,
4) electoral programmes or programmes directly related to electoral campaign.

8. The National Council shall determine, by a regulation, the manner in which programmes or other
broadcasts may be sponsored, having regard for the provisions of paragraphs 1 to 7, in particular the time
of the broadcast, sponsor credits and manner of transmission of information about the sponsor in the
opening announcement or trailer of the programme or following the end of the programme or other
broadcast, as well as during the programme or other broadcast. In the said regulation, the National Council
shall determine the manner in which the broadcaster shall keep and store a record of sponsored programmes
or other broadcasts and the scope of information to be included in the records.
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Article 17a.1. Product placement shall be admissible in all programmes with the exception of:
1) news, except for sports and weather forecasts,
2) current affairs programmes on social and political topics,
3) programmes on consumer affairs,
4) programmes with a religious content,
5) children’s programmes.

2. Programmes that contain product placement shall be identified with a graphic sign in television
programme services and with an acoustic signal in radio programme services, informing about product
placement at the start and the end of the programme and when a programme resumes after an advertising
or teleshopping break.

3. Neutral information on the producer or seller of the placed product or an entity providing the placed
service as well as on the product or the service shall be inserted at the end of the programme referred to in
paragraph 2, produced with the contribution of a broadcaster or commissioned by the broadcaster.

4. Product placement shall not prejudice the autonomy and editorial independence of the broadcaster
through its impact on contents or scheduling of the programme in the programme service and shall not
release the broadcaster from the liability for contents of the programme.

5. Programmes that contain product placement shall not:
1) give undue prominence to the product in question,

2) directly encourage the purchase or rental of goods or services, in particular by making promotional
references to those goods or services.

6. Product placement of goods and services referred to in Article 16b paragraph 1 shall be prohibited.
7. The broadcaster shall keep and store a register of programmes that contain product placement.

8. To the extent required to control the compliance of the broadcaster’s operations with the provisions
of paragraphs 1 to 7, the Chairman of the National Council may request the broadcaster to submit
documentation related to product placement. The provision of Article 10 paragraph 2 shall apply
accordingly.

9. The National Council shall determine, by a regulation:

1) the detailed conditions of marking of programmes that contain product placement by the broadcaster,
including the specimen of the graphic sign and form of the acoustic signal referred to in paragraph 2;

2) the manner of keeping and storing the register of programmes that contain product placement by the
broadcaster, and the scope of data subject to registration,

- taking into account the interests of the audience and capabilities of broadcasters to keep the register in an
electronic format, without imposing excessive burdens and costs on the broadcasters.

Article 18.1. Programmes or other broadcasts may not promote actions contrary to law and Poland’s
raison d’Etat or propagate attitudes and beliefs contrary to the moral values and social good; in particular,
programmes or other broadcasts may not include contents inciting to hatred or violence or contents which
are discriminatory on grounds of gender, race, colour of skin, ethnic or social origin, genetic features,
language, religion or belief, political views or any other opinions, nationality, membership of a national
minority, wealth, birth, disability, age or sexual orientation or incitement to commit a terrorist offence.

2. Programmes or other broadcasts shall respect the religious beliefs of viewers and/or listeners,
particularly the Christian system of values.

3. Programmes or other broadcasts may not encourage conduct which is prejudicial to health, safety
or the natural environment.
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4. Transmission of programmes or other broadcasts prejudicial to physical, mental or moral
development of minors, in particular those containing pornographic content or exhibiting gratuitous
violence, shall be prohibited.

5. Programmes or other broadcasts containing scenes or contents which may have an adverse impact
upon a healthy physical, mental or moral development of minors, other than those referred to in paragraph 4,
may be transmitted only during hours from 11 p.m. to 6 a.m.

5a. Broadcasters shall classify and mark programmes or other broadcasts referred to in paragraph 5
with:

1) an appropriate graphic symbol indicating that the content may have an adverse impact upon a healthy
physical, mental or moral development of minors, throughout their duration in the television
programme service; and

2) an appropriate graphic symbol indicating that the content may have an adverse impact upon a healthy
physical, mental or moral development of minors, before their broadcast in the television programme
service or at the start thereof; or

3) averbal announcement informing the audience of the hazards in the content of the radio broadcast.

5b. Broadcasters shall classify and mark programmes and broadcasts other than those referred to in
paragraph 5, excluding news, advertising, teleshopping, sports events, and teletext services:

1) with an appropriate graphic symbol throughout their duration in the television programme service,
indicating whether the content may have an adverse impact upon a healthy physical, mental or moral
development of minors; and

2) if they contain content that may have an adverse impact upon a healthy physical, mental or moral
development of minors, with an appropriate graphic symbol depicting the type of such content, before
their broadcast in the television programme service or at the start thereof;

- with due regard for the degree of harmful effect of the given programme or broadcast upon minors in a
particular age group.

6. The National Council shall determine, by a regulation:

1) features of programmes and the detailed criteria for their classification, transmission and the manner
of announcing programmes or other broadcasts referred to in paragraph 5,

2) classification of minors into age groups and the detailed criteria for classification and transmission of
programmes and other broadcasts referred to in paragraph 5b, with due regard for the hours of
transmission of programmes or other broadcasts intended for a given age group,

3) specimens of graphic symbols and forms of announcements referred to in paragraphs 5a and 5b, and
the manner of their presentation,

- with due regard for the type of content that may have an adverse impact upon a health